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Abstract

The purpose of this study was to examine how the
tween apparel industry can utilize a niche market
strategy in order to compete with other apparel industry.

The research designs used for this study were a
questionnaire and an in depth case study method.

A questionnaire was administered to the 15 tweens
aged between 10 and 13 vyears old, all female,
younger(10 to 11) and older(12 to 13), and living in
Cary, North Carolina. The research questions were
related to tween girls’ clothing and other interests.

Results show that tweens are the age group most
affected by the social phenomenon known as age
compression.
heroes.

Tween girls rarely make peers their

Justice is the most favorable brand among the
younger tween girls while Abercrombie & Fitch is the
most popular brand among the older tween girls. Justice
successfully appealed to the imagination of younger
tweens and created romance. Abercrombie & Fitch
zoomed right into the older tween’s desire for fame,
placed them firmly in the center of the action and
managed to retain the most fickle audience in today’s
market. Both brands are designing clothes in varying
styles and in a variety of different fits to conform to
different body shapes.
niche market,

Keyword: tween, age

compression
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AT F7HEC] 48%0]aL =2l EEeY F ?r°ﬂ
A TR A5 7MY B2 EAE FY s &
shan vk TS 7HEV\]L Ao 2 o0 HAE9
Al F9 + gej], Fadst =2 Eetol
S Hia}om 9o 5o wiH U
Egto]gd= A7 A (Triangle Research Park)7} 1

o WYF wgol FAA ARl F 5
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Atk o= A AT7EA A= F yEhy
Aed, MA 1o 64.6%7F SAF o)A} EEs
Zty 9)a, st & WAEES o] stEA)
256% %2 1EERT B TAoH, JtEE d HTF
45 (Median Household Income)T $91,9472 733
3] & Hol| &3t Aoz Yehgth
< A9 A Ee] = AlE

Al T 25ttt 39 FuE FHOE EAA
Ol S E 159 Ao REFZ stk AEFRA}
717k 20101 59 25U ~69 5U7AIP o™, FAH
42k A#e 104171 29, 11417F 59, 12417} 21,
13417} 678 0] At} 1041} 114] ool 2Tl 5
ghd A S, 1249} 13Al= FEAECIUTE &
A AFTHE, ZAMNGA] AR whet Sl 3
A AJolE Kol B Agore 104 ~114 ols
S ‘x27] EQojolZ 124 ~134 s ES ‘F7]
AofoV 2 HHste] A5k

RS AT EY odE AAES Tt
87) §181A, EdEe] A5l 24 FE&sE 4%
olafat7] $lalA]

EQSo] ga AoA HilE 223 vt

O =

y u
B4 Sl ASHES sk 9% o) 2 g
o gloiA AHEe] Flel Fad WFE o st
olAwr A SHySe] Aol ofelr FEE 7}
%o 9o Yd FWe Q7] oelgEE B AR

Badd F2 e EBI=E AuEd, 27
Efofole]  A$,  AXAE]XA(Justice), NEEA

(A¢ropostale), &= 4lo]H](Old Navy), Z&2H
(Hollister) 5] <=ol%laL, 7] Eofoe] 75l
= N2EAY, o|HIAEH A FX|(Abercrombie &
Fitch), €& dlo]H], o}wE|z}t o]=(American Eagle),
ZE~H, Z2(Kohl's)d £oz Yehyith #H2E
25 Z7] EYooto Mgt el glom, 2%
, == dlojHlet EelxEY e 257 EY
EFoA F2 JE BA=g Yeyth 33,
EdoolsoAe g AL

S 9E Bolw F2 5] Eelobsol

Lo

©
o oo

o
2 A=
[e)
' A7=
=

A7+

Mo Ob oh (M §E oGk 2

flo ¥ [
£ M
fru

Rkl

[

3%7] Egofole] Pal¥o}

ME
E-{T'__

SE: ()olel 2Rt SEAt

A
m

Justice(6)
Aéropostale(4)
Old Navy(3)
Hollister(2)
Abercrombie & Fitch(1)
American eagle(1)
Candies(1)
Target(1)
Kohl's(1)
Walmart(1)
Arizona Jeans(1)
Jolt Jeans(1)
Self-esteem(1)
So(1)

Justice(5)
Aeropostale(3)
Old Navy(3)
Hollister(3)
Abercrombie & Fitch(1)
Target(1)
Walmart(1)
Kohl’s(1)
Candies(1)

Levy Jeans(1)
Arizona Jeans(1)
Hanes(1)

EZ RS
=TV Z20H

Bl

Disney Channel (4)
Nickeledon(2)

Wizards of waverly place(2)
Good luck Charlie(1)
Mythbusters(1)

Color Splash(1)
American Idol(1)

NCIS(1)

Dancing with the stars(1)
Middle(1)

Modern family(1)

Sonny with a chance(1)
Suite life on the deck(l)

Eolst=

E{ull AO|IE

gmail.com(4)
email(2)

youtube(3)
google(1)

google pictures(1)
itunes(1)
clubpenguin.com(1)
poptropica.com(1)
discoveryeducation.com(1)
webkinz.com(1)
kr.yahoo.com(1)

Taylor Swift(3)
Selena Gomez(3)
Black eyed peas(1)
Miley Cyrus(1)
Jim Carry(1)
Eddie Murphey(1)
Jackie Chan(1)
Emma Watson(1)
Rodger Federer(1)
Jay Sean(1)
Micheal Phelps(1)
Kim Yuna(1)
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E9lc]o}

o,
ry

Aol

Seh ()etel RAfs SEA &

Abercrombie & Fitch(6)
Agropostale(7)
Old Navy(4)
American eagle(3)
Hollister(3)
Kohl’s(3)

H&M(2)
Delia’s(2)
Target(2)

North Face(1)
Nike(1)
Addidas(1)

Ralph Lauren(1)

o
o
IT Sk
rr
lo
J

Abercrombie & Fitch(3)
American eagle(2)
H&M(2)

Old Navy(1)
Hollister(1)

Nike(1)

North Face(1)
Forever21(1)

&7 MHEs= TV
=272

Monk(3)

Middle(2)

Lost(1)

Discovery Channel(1)

Disney Channel(1)
Nickeledon(1)

A-Kam(1), Big Bang Theory(1)
Wipeout(1), Modern family(1)
Psyche(1), Minute to win it(1)
America’s next top model(1)
Full house(1), Office(1)
ABC(1), News(1), Sports(1)
USA(White Collar), Fox(Bones)

Z0l5t= 2lE
AIE

Gmail(6)

Email(2)
Youtube(5)
Facebook(3)
Yahoo(2)
Google(1)
Weather.com(1)
TV online(1)
Aéropostale(1)
American eagle(1)
RSAswimming(1),
USAswimming(1)
Grooveshark(1)
Netfix(1)

Johnny Depp(3)

Jesse McCartney(2)

Michael Phelps(2)

One republic(2)
Coldplay(2),Demi Lovato(2)
Lady GaGa(l), Broadway(1)
Jay Sean(1), Ben Stiller(1)
JordinSparks(1),Jackee Chan(1)
JohnScheyer(1),Lea Michelle(1)
David Beckham(1), Owl City(1)
RyanLochte(1),SelenaGomez(1)
Sterling Knight(1)

Steve Corall(1)

F71 EQojore] Aol yehd oojx] <H <
(H&M)BA=E ojn] AAZoz & I3z 2=
oA o] A el 2010 59 E(mall)oll AjFA
SZ g BA=E A 944 Fo A7t Qe B

Zojt.

—_
o|=EEi=et M5 O|F
ol mRi= M3 ol7

favorite colors

.many tones of color
Justice -nice & cool

.up to date fashions
comfy, cute & expensive

simple but pretty

Aéropostale .nice & cool

«comfy, cute & cheap

.casual, comfortable

«come with all different types
Old Navy of clothes and also come

with boots, Jackets, and
sweaters

et A
Ot E7el 985s PHIR AS AIolRE =
e & vk olgldlx 3 JhrHle BiEd
uel g} B RS AsolRE SR, FAI
AZolFEA 7HAo] A F2 7HAo] WX =
AzolfE SHT A2 SHA BA=9 7H4S
g3 dAstaL glom spAd w2t dsrerh gt
A es vt

F71 Eflojolso] Folshe oFHUMES} o)
€ UEH BAESS SR AR [F 6%

[ 6]o] UiER we} o] $7] EQelolse o
g A HAe] Aot READ As

ol=7h AA tshA F e
o, olWelzt o]Ze] B0

B
1, oo]X A o] Bt sHAe APEME

o
rx,
}o{;
-
Jo
fu
il
fd

fr o
=
—o

)

rO

i

o

5

o 0

HFAREFS HSolFE 3 Stk
%7:] }\] 6‘6‘]—% 4134]11]2—] xFE ] 9’] 76]_?_’ —%7]
EQdolse tzy dol YAHES 59100,
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[ 6]%7] Edojotse] dsstes s
olFHHU=et M O|F

(o]
|T

2=

ol —

|= 0

o
aT

rx
for

.soft & comfortable
.their sizes run small so they fit
me

Abercrombie &
Fitch

American Eagle .very comfy

.have lots of cute stuff & cool
stuff & good prices
.not very expensive & very
fashionable

H&M

AAE 2H o] & o2 (Wizards of waverly
place)= =Y Ad Z2axdlejnz Wby o=z t
=4 Ad Z=a95 7P Bl 2da & F e
Y, % 7heHE dAotold A(NCS) 2 R+
AbEolyg "4 9lE ¥ AEZ(Dancing with the
stars) 2> A8 ZEIOYPE A= AR UE
Stk $7] Efojolze] A FARER] = (Monk)
o SE3% S0l 3%l YrAl= HA7H
AEFE Friol ol2rAA ME g Z2a9
S AHshe AoE YEysith

Folsle QAU Alo]ES} JIHUS Fdl sk &
FHEE, 27] EYolEe Af olmds
fo] o] &3t oMUz A Y(gmail)S Bol A

she AoE Uehtn fRUE Agsta glon
o =
= o

1 o i do op g2 to
d

<= 7P 8ol AR&staL slow ojWde A dS
74 ol Al i, §FBEE wo] AR
Jom, HolAgE ARSIl e Fo ' UEith
w3 dynde Lo r BT i, N E A
3= 3, A e BAEES] AolER W
ste Ao®E UEht

Zolshe f¥ 2EES AWEW, 7] EQo}
£ 7EFY 7HQl HYe] 2 ZE(Taylor Swift)
9} fgzyaidel Y= oH ol Zg oo

Q= uifelal 7Rl Ay 31w Z(Selena

Gomez)E Folsh= A2 Uyt §4, 37] E
Aot Aeole Fshile AY  si(Johnny
Depp), 7F AlAl wWl7FEY(Jesse McCartney), 5%
A4~ HZ 2 (Phelps), o] 223 o]2(Myspace)ol A
4 U= ¢ 235 (One republic), 9= =

e Z= Z¢0](Cold play), HY=yAlde] ygd
Hj$-o]x 7kl =w] ZHLE(Demi Lovato), U
o:] =

AY 7o (Duke)s FFAFA E Alo|(John

Scheyer)s T3t &#oko] 2EES Folete AoR

Uebsth olsh Zo] 27|19k $7] Efojols BF

ARG Yo7t B #H ZEHES Fobstal 38l
A

R=d olAE dojA HZAAd FFeE = 5 3

des 3
E9 ojmjagAe A SHL (% 70 212
[ 8ol A2ST. [%

I Az ey 9 Fole

717 [3E 8] YERG nRe} Zo] dnbAo=E B &
HIAFE9] vel7t EQAtRT E2uE By,
EQSo] 24X Y1 A35se BA=EE UEy
om o] do]x] Az YT ATAA A7
& 4 Aok =3 2008 E3o] ZAA™ A7
T E7sla dEloKDelia*s)E A9 e HU=
2 A BoF UehA EL ofgfd Aol
==

3.3. Justice B E= Al &4

AzEx HAEs B AT AERAF gdAE
T x7] EQdolso] 7P 4 Yda dsde B
deolth HS o]f2es ohFe A, s, Het
& 55 =32 AUt wAS LR Ed stele AR
I gy, gMUES 2Ed o2 qUAZ 4
A= EYoolsd go]z ~udS aE & vy
s gk

A 2E2 20109 9 F ISR E oA AFE
I A 2owA ofgEle EFol Yok dsd o
= 9ok 2& golz 2EYS & wgs Fagka
g g Ao (28 1] #Fx Bael ded gEsS
By Ao ElMzole LOVE, O, HIE e
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N

A et

N

]

A

Hog

)

—

AWE A% Agead Yt e A 2o,
2 b AgH e =, Al 3
2] Bz, 8% (19 3] A2, 9 F[2Y

[# 7|ER o{mHAMS| Y

A=l 22

=Y

EM
=

Justice

22l Limited 3|Al0| A==
UASLL 199914 E{ Tween Brands
S|AIZ =8

3774 Zof Mz 2k260

7144 0{0}Z Elez 51 T,
OLMEl st 2to|ZAEIU0]| Sh=

28HeE MEsh|ele] =

Aéropostale

mall SMeZ 2Ys5iH, EPI2
148 ~17MQ] =hid

A7 Fof| HES4 24850
Z1A4HE $10~$40 M=
SXEPIHEH =

Abercrombie &

5 Hali= E5 Abercrombie & Fitch
S|Atof| HelU= 2=

. Abercrombie & Fitch--ZjAML{E6t
FNFAHLO{ZM EFZIZ 18-22M(2

| e
FHLiCtol|1,0357 H=
.Hollister--14M|~18A|2| El0|0|XES
ElZlo=z 45071 Mx
.Gap |Alof| &3 2RH=2 M ARG

Old Navy ZtA4he| o|=2 olnt ofSSolA

Tiof

American Eagle

MAM FHE 27 2 A
2009l Payless ShoeSource
Aol S5 HRie

Kohl's

TS Sdo M-S JHAtiel MES
mofsi, mof 22i=Z &= Candie’s,
Nike, Jockey, Levi's, Simply Vera
Vera Wang, Dana Buchman, Hang
Ten &

Target

. IR 29| CIE CIATFIRE
204X EC} upscale ME2=
S0l 2] MFsln UM,

477 Fof| 2k 1,381 F=

H&M

AQE T AoiE oz 327120
oK 522719 M=E 2¥sl1n U7,
- of, Elofo]X, olsS=2 ¢Ist
o222 molstn Yol F=2
18M|~45M|2] AH|Xlo| &
E3| S3io| w2 Efglst &

o
AEl0| MZ2] SR HRIE

5

Delia*s

bl

Delia*s s|Al0]| &5 HEl=EE =
SHLIZ, 124 ~19M12] ofofL} FHe
MHES ERISE sl= HFY
Delia*s 3|Al= 6X18EH8AIO1 Ho|
CRE Y 71238 Uasiu
Qlom, ot76%2| E|EEQ| ol
S|AF Hulo|X|E ST HAH HzHolA
L=

Z£X{: Plunkett, J. W.(2009). Plunkett's Apparel & Textiles
Industry Aimanac 2009. Houston, Texas: Plunkett Research

Ltd.

[£ gl=2! ofmzieix|ol eizh Hojey o ol

SU=H 52 | 2008 ToHY | 20084 5o
HMxy (=H1:$1,000) (ZH1:$1,000)
Justice $1,013,971 $52,574

Acropostale $1,590,883 $129,197
Abercrombie &
Fitch, $3,749,847 $475,697
Hollister
Old Navy $15,763,000 $833,000
. $2,667,300 $66,400
American Eagle (20061 x12) (200644 A=)
Kohl's $16,473,734 $1,083,851
Target $64,948,000 $2,214,000
H&M $12,593,800 $1,851,280
Delia*s $274,256 -$2,335

“EOfY o fol2 SRSTL S3 FA| BlAl] A2,

Z£7: Plunkett, J. W.(2009). Plunkett's Apparel & Textiles
Industry Almanac 2009. Houston, Texas: Plunkett Research
Ltd.

[32& 1]2010 Summer Justice Z}1EZ2

(22 2aehE MX1 (322 3aetE ME2
EX: A2 LM 2010,05.28, EX:XIZZAHA 2010, 05.28
http:/ /www .shopjustice.com http:/ /www.shopjustice.com
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P -‘-E-'Jci:
i

(23 47224 M=3 (22 5)a2= M%4
EX:AZZAM 2010,05.28, EXALZHMY 2010,05.28,
http:/ /www.shopjustice.com http://www.shopjustice.com

olsh 2& AzEls HAES Ate A o
@ UE2EEH AojREY F4 F, EdHAC

m

o

z
-

fru
ol = rlr i

olsEoA w3 FPS Z2HA dlok 3l 53
2= EdolSo] Zolste FAolgte AL A

HOZ AF o] &A= A HoET

S, A7 (010 AxE2x gz oshd, A
o= Alol= 6~2074A|Q1E] Alo] = 6,7-&(6~8A), AF
o]z 8102(8~104l), Alo]= 12,14%(10~1241), Aol
Z 16~202(12~144) 2 =Hol 313, 3teje #Z2e
Ato]zot &7 Alo]z, SIE Apo]z= FOF Apo]=T}
TFSHA Yot oA Edojolse] A Fe wE 9

BETE FEAAFT JE AL T £ Aok

34. Abercrombie&Fitch B = AL &E4]

Py W = F7] EQootso]l E7
U3 AFshe Yy Hasoth A=2EEY A
o] 2 =(2004)0 <J&tw, olwIEN A WX A
22l vlAE o] oJ8A A wFe] Fulnt ELA

HE = AUEAE HoF= L& da sk
°of Biee] mpEY= duss AR HEdd E
g <7l A EF

AE AtolellA 7Hd s, 7
e O5FS A3 AEsiA dsaEH < 9A] 7
gzae) mdo] F7 ek o] AAgRaE Uiy
21717} AoJA $105 F31 AA mpolvt & HEgTh
ojiint ojujz}, old Mgk HE 7R g
Atk oHIEH] N FxE EY HEL F9 A
Wolx wjAo] 13O ZHN EY FZEo| o5
A wige =AA i 15T 2o} Kolx QL:_%

stsleEl o] ﬂ%} A Adestaltt olwAEE <A
A= Eflobgso] %A (fame)oll sy %%Pé}—t—
A& EAHA 1%% A 502X 7P WY
2 B A e 5 9l91a1, 19993% 0=
7P 2 rEe] EY HA=rE d $ Ak =3
AR s wWEske]l XA <17 e ES &

HES B=e] vl 4a, Wyl EAES B
WE wgel] ngshe ke Eeeke] AV B
FoaAE 57 EeolsdA % ofd® 5 3
= zsrelsta & 4 slvh

[% 6]l YEhd clMIAgu] d 93] Bz
ARLE B ojgie] wetda ARI RS 73
AFE A S ofeels Awe] Hol=d o
AL 825 Efojolso] oo ngHE 4od
oA glolyt Hop AHEa FEsl Al 2ol
T AEE Y A0R Hn

[32! 6]abercrombie.com AREIT

EX: AIZZHAH 2010, 05. 28,
http:/ /www.abercrombie.com

AKF
LAETSINE PUNCH

. "}EE’

[2& 7] AKRI2 [22! 8] ARI3
EXN:XZ M 2010,05.28, EX:AZZAML 2010,05.28,
http:/ /www.abercrombie.com http://www.abercrombie.com

(2" 7] yebd 29 M=ell= A v (Fun)7t
FxHer, [29 8|9 o9& AXEHHEAE I
A7do] Qlojx] EfojolsdA o Fste HAleltt,

2} 3 (www.abercrombie.com)ol|  &]3}H, Alo]=
A A7} *Psﬂt S, M, L, XLZ WA 39laL, 38t¢]
= o AA AFE s, dEY J;iRegular
fit)e Alo]=7} 8REH 16R7FA glow, &£d A
(Shim fit)> Ate]=7} 10SHE 165714 AQaL o] £d]
% 3} Alo]Z(Half size) & TS Alo|=2E AlF
Stal vk B Ao AESH FolA oA EH
M FAAE Az o FEA, ©] HE"EPJ o FApo]
z7} Fobx zale] Fol Se R
A= ol ofmaEH H ﬂM 2=}

Eds
o s AAANFE nedF Aoz AAE 2T

1
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ojth. £3] 259 E/SS A AYEG AZE
HasEx, 28Y, EdE 5 G Wo| £83}
I Joerg I [ AgE HEsiA AAEY Yol
Bo 2t gEskes 49 dolA HEd A A%
o] dojuta ok olHg AL B Ao A
M Uebset, 2719 37] Edools 2R ARl
% 22 =Y #% ZEHEERUYE dolrt Be
i ZEES Folsta AU

St 104 ~11419] 27] EQAolET 124 ~13
Aol 7] EQejolge A Aoyl HE gledd=
ET38L, 24 e JEHAE, deste B
E, IEYl AlolE, 2 At dEnld Z2a
H, Asdte 8 2E T AgAve] 24 @A
zpol & Holal Stk

104 ~11A419] %7

A e olgga ZWEE 3 5
7108 ol d WE o] F ukdsA st
JE BAEEE AXEASE 5 F U

&3, 1241 ~13419] 7] Efojole2 A7) E

fojolgo] s w15 JFol FA AAE A
etn & & ged oY 54 2 sopsia 4

2l A A
HESA st <17] e EYSES
1=

s 5}
BAE slgEge) wdg 27w &1, wHzel
AES viFe ngFgozn T JIFEs Fu
sl JEe B2 ojHaEH A 9XE &
T 3

A 2B 29 oI EH H ¥ F HASES
747y 2719k $7] EfojolEddA ojFsle HAE=
E2 el gEAYL 5 EQEY F43% AW
st} get AAREES 1HT Alolz AA 5
ZE5al QoA EddolEe] MIsdte 2EHYS
AZFozH EAAGAA AFate 2S vHEdT
I E 5 Qo

goz E Aldiel] w3 Hﬂ}

2A AAS %

SEECEER
A
HsdtEletn B Ald BAdA AWE ve} 2

o], 4&AQl v= EY ouid JAle YArpl A
e F4% 4A Wgel gkt A 388 1y
F = zZ¥23, oA AhEd wshA =

Uoldet 2&eiA dgsts oA HEd
& olsfstar o5 ApAte] o BBl A8
AR B 4 vk B, 27] EYofo} ojgd
Ae 7] EQotso] gAshs 2lEd 24
ol ‘S}E— SEUAIS AAFoRA FEetilo
ofob o3 PAl= F7] EdojobEo]
e 1%% A e & s EdES
FigE e U »r|% dta wjged n&go=
A Agstita & g 3lek ole HA F53 Al
B7F o] FoAAAL Sl= AFCNA fEuRte] ES of
HAGA A= AAtsh= v7E Ava & 5 3l

B A7e v A A AFsE a5
EdoolsS o= A7siia Aol it z}
olE A FRLER, £ AT AHE
st ASs Zlslokdt dore] A=
olsE Tt Hu W A9F g
oz she A7k Ak =3 gt
o AEet 5P FS EAAY BA=9} AR
7 % =3 w5 EAAe ofdgA 9] H
ATE A&HHOZ o]Fojxfof & Aotk
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